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Abstract: Marketing research is a complex activity that has to contribute to the increase of the company efficiency; it should be a component of the marketing strategy of the enterprise. Environmental issues represent one factor that influences the purchasing decision of the customer. Other factors that are equally important are the quality, price and design of the product, the associated service and the customer’s previous experience. The attitude of the customers relative to environmental aspects changes continuously. While the company has to put to use the new technological developments, it should also be aware that the market is becoming increasingly sensitive to the impact of the technology on the environment. This tendency will become more powerful in the years to come. An important reason for this trend is the continued expansion of the European Union and the awakening of the interest in nonpolluting technologies, environmental friendly and high quality products. Along these lines we present a synthesis of a research, performed on a sample of 40 companies in various industries of Cluj County, concerning the awareness of environmental problems, pollution, ecological products, and the level of importance associated to them.
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