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Sinteze


ELEMENTE DE CONTROLLING ÎN MARKETINGUL RELAŢIONAL – METODE DE EVALUARE A CLIENŢILOR 
Prof.univ.dr.ec. Nicolae Al. POP
Drd.ec. Corina PELĂU
Academia de Studii Economice – Bucureşti 
Abstract: One of the greatest challenges of present marketing theory and marketing praxis has become the measurement of the efficacy and efficiency of the marketing activity. Not only the optimal organization of the marketing activity, but also the optimal management of customers, are important elements for the success of a company. For this reasons, many methods were created to identify profitable customers in order to keep them and invest more in them. This article gives an overview of the monetary methods and models of measuring the value of a customer for a company like the ABC Analysis, Profit Measurement Methods as well as non-monetary methods like Scoring Models or Portfolio Methods.
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