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MEDIUL COMPETITIV PE PIAŢA SERVICIILOR DE CREDITARE ŞI INFLUENŢA SA ASUPRA COMPORTAMENTULUI OFIŢERILOR DE CREDITE

the competitive environment of credit services and its impact on credit officers conduct
Asist.drd. Roxana Florenţa SĂVESCU

Universitatea „Lucian Blaga” din Sibiu
Abstract: Inside a bank institution, the credit officer is the person that administrates the credit and loans portfolio. For a successful activity, the credit officer must process the credit and loans applications, develop the portfolio both by attracting new clients and by maintaining the old ones and manage all the risks so that the portfolio preserves a high quality. Through constant direct contact with the clients (or potential clients) the credit officer is also the persons that promotes the image of the institution on the market. The present article presents the results of a research conducted in the Republic of Moldavia with the purpose of identifying the effects of the dynamic growth of this particular market segment had on the conduct and behavior of credit officers. 
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