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SOLUŢII PENTRU MARKETINGUL UNIVERSITĂŢILOR ÎN ECONOMIA DE PIAŢĂ

UNIVERSITIES IN THE FREE-MARKET ECONOMY. solutions for theIr marketing 

Asist.drd. Mihaela Cornelia PREJMEREAN
Academia de Studii Economice din Bucureşti
Abstract: Marketing represents a success factor and its importance is shown in the cross-functional approach in the new companies. In practice, the 4Ps, the methods and the tools must be adapted and changed in accordance with the activity and goals of the company. Therefore the marketing specialists take into account the specific of each industry; mainly they observe the legal, ethical, the customer profile and the competition. In this paper we will present shortly the specific of the market of non-for-profit organizations on the example of universities.

Keywords: social marketing, university marketing, marketing-mix








































