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Abstract: The present paper intents to be a motivation for a socio-economic interest research that proposes an exhaustive and interdisciplinary approach of the Romanian entrepreneur typological characteristics profile in the economic European and international context, considering the fact that recently Romania became a member of the European Union. The purpose of this research is to establish an evaluation method for the Romanian entrepreneurs profile so that the Romanian small and medium companies could correlate their activities to the similar activities from the EU companies. This research should have three approaches: comprehensive, to identify a set of evaluation indicators; inclusive, to consider all horizontal domains of action form the sphere of small and medium companies; pragmatic, to help building a partnership between states members of EU and Romanian local/regional partners that could sustain small and medium companies’ development.
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1. INTRODUCTION 

The present paper intents to be a motivation for a socio-economic interest research that proposes an exhaustive and interdisciplinary approach of the Romanian entrepreneur typological characteristics profile in the economic European and international context, considering the fact that recently Romania became a member of the European Union.  


The purpose of this research is to establish an evaluation method for the Romanian entrepreneurs profile so that the Romanian small and medium companies could correlate their activities to the similar activities from the EU companies. 


This research should have three approaches:

· comprehensive, to identify a set of evaluation indicators,

· inclusive, to consider all horizontal domains of action form the sphere of small and medium companies,

· pragmatic, to help building  a partnership between states members of EU and Romanian local/ regional partners that could sustain small and medium companies development.


The specific actions considered should be:

· to identify the main coordinates that must be considered in evaluating the psychological, social economic and moral profile of the entrepreneur; 

· to elaborate an investigation model for the entrepreneurial behaviour; 
· to identify and elaborate a set of indicators needed for the behaviour profile evaluation;
· to identify the modalities that could improve the entrepreneurial behaviour;
· to value/ disseminate the research results;
· to design a program for fallowing and evaluating the informational campaign impact at the entrepreneur community level. 

This research proposition for a study on the Romanian entrepreneur behaviour tries to fill in a lack of systematic studies on this high importance and sensitivity domain of Romanian economy, looking to satisfy the informational need of the domain researchers and mostly of the decisional factors and business environment.


Building such a behavioural model needs a methodological, scientific, coherent and clear approach as well as the possibility of including the model in a predefined typology (recognized or accepted by the scientific community), necessary to allow an integrate approach of the behavioural profile from multiple perspectives: psychological, social, economical, moral, educational and, ethnical.  


The fallowed objectives are: 

· to promote the entrepreneurial attitude and professional abilities

· to improve market access; 

· to encourage the growth potential of small and medium companies; 

· to reinforce the dialog and  consultancy with small and medium companies; 
· to diminish regional disparities. 

2. The theme opportunity

European Context


The society evolution is shaping an era of knowledge towards trends the entire humanity and the business environment along with it. Economy is redefining and renaming itself becoming the New Economy, a New Economy that leaves behind old approaches, searching to explain a more complex reality. In the center of it we find the information that arises intellectual capital

The organizational culture must embrace creation, innovation, the transfer and reuse of information and knowledge in order to maximize the profit broth by the intellectual capital.    


The period that we live in is characterized by the market generalization at global level, the new technologies appearance, the phenomenon of dereglementation and pronounces specialization of markets. These are only few of the reasons which makes market strategies change a vital need in order to gain and maintain the competitive advantage. 


Globalization and e-business are the key words which characterize the competitive environment of the 2000’s.  The internet and new technologies era is radically changing the entire competitive scenario.

As it was mentioned above, this project proposition tries to fill in a lack of systematic studies on this high importance and sensitivity domain of Romanian economy, looking to satisfy the informational need of the domain researchers and mostly of the decisional factors and business environment. The problematic is slightly approached in the specific literature, this domain being still new. There are few programs which approach somehow tangent this problematic:

· between  June 2005 and January 2006, in 13 EU states and Romania and Bulgaria was conducted a survey called FOBS (Factors Of Business Success), with the purpose to identify the main factors that influence the success and development of the new born companies. The targeted population was companies crated in 2002, still existing in 2005 and were permanently managed by the same leader or their founder.  Data collected was analyzed considering six characteristics of the founder (leading experience, professional experience in the organization activity domain, age, sex, education and professional level and citizenship) in order to develop “the profile of the entrepreneur that succeeds”. 

· the web page www.basepoate.ro, is a project financed by The Ministry of Youth and Sport, by its Department for Youth and Sport of Bucharest;

· the displays made during the “Antreprenoriat” event organized in 18.05.2007, within the academics project, of ASER, which had as objective to offer a professional frame of interaction between students and cultural, economic and politic elites of the moment (The Entrepreneur of the ’90th vs. the Entrepreneur of  the ‘2000th – Bogdan Teodoroiu, “How you recognize an entrepreneur” – Ciprian Babiţa).


3. general and specific objectives of The research


The main objectives of the research are:
· A rigorous, scientific definition of the Romanian entrepreneur profile, based on a set of indicators that are going to be defined in this study;

· Defining a system of indicators in order to correctly appreciate the behavioural profile of an entrepreneur; 

· To identify the Romanian entrepreneur specific aspects as well as different aspects expressed at the regional level; 

· Recommending action directions on long term that regards reduction of regional disparities and development of international partnerships.


We established an accomplishment scheme in accordance with the research development plan:

I. The identification of the main coordinates that must be considered in the in evaluating the psychological, social, economical and moral profile of the entrepreneur 
I.1. Documentations on the regarded problematic 

I.2. Information synthèses  

II.  Elaboration of an investigation model for the entrepreneurial behaviour 
II.1. Identification of the main factors that influence the entrepreneurial behaviour. Particularities for Romania 
II.2. Identification of the connection between the determinant factors.
III.  Identification/development of a set of indicators for the Romanian entrepreneurial behaviour profile
III.1. Identification of the constraints and opportunities on evaluating the Romanian entrepreneurial behaviour profile, in the EU context
III.2. Developing an evaluation indicators system for the Romanian entrepreneurial behaviour profile 
III.3. Evaluation of the Romanian entrepreneurs’ typology, by different regions. Elaboration of a self evaluation questionnaire for entrepreneurs  

IV.  Identification of the modalities to improve the entrepreneurial behaviour
V.  Research results development/dissemination
VI.  Designing a program for monitoring and evaluation of the informational campaign impact at the entrepreneurs’ community level.

4. Modalities to use the research results and

 potential beneficiaries

On long term the fallowed objectives are: promotion of entrepreneurial behaviour and professional attitude; improve of market access; encourage the potential growth of the small and medium companies; reinforcing the dialog with small and medium companies partners; reducing the regional disparities. 


It is intended to continue this program, by initiating a partnership between Petroleum-Gas University – Prahova Commerce and Industry Chamber – City Hall, these three institutions having already initiated contact. This collaboration considers as well the support of science – society dialog, searching for a permanent growth of the research-development-innovation activity in the economic environment.

By including students in this research’ activity we intend to attract and involve young people in resolving the problems that the Romanian economic activities have. Another intention of results use is to initiate the construction of a scientific park, entity that will have as objective the contribution to economic growth, this presenting the supportive facilities of a future businesses incubator.  

5. How this research could lead to involvement
 in European/ international projects 


Starting from the idea that in order to ensure the economic progress of a society is not enough only to import technology from countries that have tradition in developing it, but we have to build our own tradition and reach a certain degree of independence from our suppliers, this project proposition orients its efforts in sustaining the small and medium companies and by these, trying to establish a bridge between academic and business environment.


Promoting modern ideas like virtual companies – we need to mention that in the Management – Marketing Department of our University we already developed a program which has as purpose to development of a simulate company – we intend to attract companies interested in reaching to new markets.  By determining the main factors which influence the entrepreneurial behaviour it is intended to: obtain the ability to form Romanian entrepreneurs, giving them the opportunity to reach new markets; develop the abilities to create and lead small and medium companies; align the Romanian evaluation system to the European and international requests.

6. THE IMPACT GENERATED BY THE PROJECT

The technological/ scientific impact (the research contribution to national research, the innovative and complexity degree of the purposed solutions, related to the investment made).

This research could bring an important support to the theoretical knowledge in the small and medium companies domain (supplementing the model database in an interrogative, pragmatic and personalized manner of the nowadays context of Romanian economy). Do to its intention to attract, in a fallowing phase, representatives from public institutions like City Hall and Commerce and Industry Chamber and members of the business associations, it is forecast a direct impact on the real economic life. Considering that these research activities are designed so they have to improve interactions between scientists and business men, the informational flow is bidirectional. Even though not directly, the dissemination of results can influence by improving the curricular activity of the Economic Sciences Faculty from our University, by adding information and value to courses and seminars and by upgrading the didactic materials.


The economic/social impact, opportunities for scientific and technical services, for regional social-economic development do to investments made in the research infrastructure, etc 


The decision factors need to grant more attention to the functional, operational and institutional deficiencies connected to the Romanian economic environment and to stimulate de decision to invest, by economic growth.
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