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PRofilul TRANSILVANIei ca destinaţie turistică internaţională
the profile of transylvania as an international tourist destination 
Drd. Monica Maria COROŞ
Universitatea Babeş-Bolyai din Cluj-Napoca
Abstract: The present paper presents some of the results of a research study regarding the manner how foreign visitors perceive Transylvania as an international tourist destination. The sample has been established through the quota method. There were 91 persons included in the research. We have assumed that the region is positively perceived by its foreign visitors. We have considered that the region has an important natural and cultural richness that can be best exploited under the umbrella of ecotourism, when positioning and promoting Transylvania on the international tourism market. Business tourism also represents an important mean for the region’s development on behalf of tourism. 
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