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Abstract: The firms engaged in the internationalisation process must be permanently aware of the challenge intensification in the competing environment on the external markets.  From this perspective, the management appliance sphere has experienced in the last years a profound change, as a consequence of the business environment globalisation reflecting new realities, much more complex. In this context the measure of achieving the firm objectives and assuring the managerial demarche success in the globalisation process will not exclusively determine the economic performances increase, but also the realisation, in a greater degree, of the social responsibility of the firms - the ethical and ecological aspects – as well as the one that regards the management of technological development in terms of ensuring the global security. 
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