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tipuri de sondaje non-probabilistice utilizate ÎN CERCETAREA PIEŢEI
TYPES OF NON-PROBABILISTIC SAMPLING USED IN MARKETING RESEARCH 

Asist.drd. Manuela Rozalia GABOR 
Universitatea “Petru Maior” Târgu Mureş
Abstract: According to marketing, the firm should focus on the market, to a market for it, it should involve in the economic-social environment structures, it should syncronize its activity with the dynamism and directions enforced by this environment development. To achieve all this, the firm needs permanent information, that is increasingly considered lately as being an implicit part of the modern firm’s resources along with its human, material and financial resources. Intuitive, subjective factors appear in the market research  (and they have a major significance) and in designing a market research it should take into consideration not only consumers’  requirements but their wishes and aspirations as well, things that are less “measurable” and are more difficult to implement mathematically or statistically but with a major importance for the firm.. A market research based on non-probabilistic sampling methods may provide relevant and valuable information about the consumers’ wishes, about their expression ways (wishes related to existing products and future wishes as well) and the same are those providing the objective side in taking decisions by the firms’ managers. This paper describes two types of non - probabilistic sampling which can be used with success by the romanian firms in marketing research: quota sampling and purposive (judjement) sampling.
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