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TRINOMUL ETICĂ-RESPONSABILITATE SOCIALĂ-REPUTAŢIE ÎN MANAGEMENTUL AFACERILOR
THE TRINOMINAL ETHICS - SOCIAL RESPONSABILITY - REPUTATION IN 

BUSINESS MANAGEMENT
Conf. univ. dr. Camelia ŞTEFĂNESCU
                                                                                  Universitatea “Spiru Haret” din Braşov 
Abstract:  The study of ethics values in business, from the perspective of implications which they have over the social role and reputation of the firm, represents a subject of interest for those concerned of business management. Ethics includes a strong bound with social responsibility and reputation, the firms who respond at social obligations reflecting, in essence, moral rules and principles and capitalized on a good public image. From this perspective, the paper discusses the trinominal of ethics - social responsability- reputation as one of the key elements of performance in affaires management.
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