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ConsideraŢii privind marketingul serviciilor de certificare
Considerations on certification services marketing 
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Abstract: Understanding the essence of services marketing, elaborating pertinent marketing strategies and programmes, utilising them efficiently requires a brief examination of services market, together with some peculiarities of services consumer’s behaviour. In service marketing, both demand and offer have certain specific characteristics which are outlined in this paper for the organic certification field. Also important is the analysis of the firm’s competitive strategies, because it has to adapt to client’s needs and competitors offer. 
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